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MISSION

To be an exemplary and aspired company by:

< combining cost-effectiveness and quality in the most optimal
manner;

< being thoroughly competetive in all areas;

& providing full customer satisfaction with innovative services
while continuing to be creative with a high awareness of
new trends; and

< accomplishing the idea institutional rationalization and
governance.
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VISION

To continue being a leading company and the first name that
comes to mind in all the markets we operate, and to be the
Group that,
< provides the highest quality and most reliable services;
< prompts new product and service expectations for
customers as well as elevating the existing ones; and
< that renders convenient and effective solutions for the
new needs while having a sound technological substructure.

MISSION & VISION



PRESIDENT'S MESSAGE

The secret behind our success lies in the diligence, determination,
and devotion of all of our staff to ensure customer satisfaction
and to provide customers with the best service possible.

Our rapidly growing company has come this far on the
shoulders of my highly motivated and responsible team who
believe that their achievements reflect the job they do.

We have the pleasure of being an esteemed and a dependable
Group that productively merges its experience and customer
expectations.

Firuz Barbaros Bazbkaya
CEO & President



Our Group is striving to keep the standards high by following
innovations and technological improvements.

We value being the best by providing a variety of options for our

EXECUTIVE DIRECTORS

Our clearly stated aims and strategies as well as our transparent
policies are the foundation and the guarantee of our steady and
well-balanced growth. These foundations are crucial for us in this
dynamic sector.

customers.

Hiseyin ALPAY
Vice President & CFO

Our company has been active in the Finnish
market for 10 years aiming to be the market
leader on the basis of our choice of destinations.
This goal has been achieved by a customer
focused and progressive outlook, and our
financial success and growth have made us
the most risk-free company amongst tour
operators.

Mehmet AHISHALI
Managing Director
FINLAND

A. Deha SEZER

General Counsel & Director

We are delighted to have achieved the highest
standards in reliability and customer satisfaction
as a medium size tour operator in Norway.

Our aim is to give more Norwegians the chance
to travel to new destinations and we'll do our
best in order to achieve that.

Ahmet DEN«ZC«
Managing Director
NORWAY

We have every right to be happy about being
a leader rather than a follower of companies
despite our short history of seven years.

With our customer-centred and progressive
strategies and our earnest outlook we are going
to continue our work with the determination
to keep and improve our position in this market.

Engin GULMEZ
Managing Director
SWEDEN



GROUP STRUCTURE

FHAME TRAVELERS B.V.

Management Associates

Executive Management Trust

Amsterdam
The NETHERLANDS

Group Auditors
VIS M A ZARS

Amsterdam
The NETHERLANDS

Group Tax Consultants

El] ERNST & YOUNG

Amsterdam
The NETHERLANDS
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DETUR FINLAND

Helsinki

Oulu
Kuopia

. Antalya, Dalaman, «tanbul,

Monastir, Burgas, Phuket,
Bangkok, Hurghada, Sharm El
Sheikh, Dubai, Maderia, Faro

. Antalya, Dalaman
. Antalya, Dalaman

Joensuu
Jyvaskyla
Tampere
Vaasa
Turku
Kajaani

. Antalya, Dalaman
. Antalya, Dalaman
. Antalya, Dalaman
. Antalya, Dalaman
. Antalya, Dalaman
. Dalaman



DETUR FINLAND

MATKATOMISTO DETUR FINLAND QY.

Founded :13.01.1998
Capital : 840,939 Euro
Memberships : SMALL (Association of Finnish Travel Agents)

Detur first started in Finland in 1998 and became a part of the
Finnish market via charter destinations to Turkey. Currently, it is
also offering charter travel packages to Tunisia, Egypt, Portugal,
Thailand and Bulgaria. 35 % of Finnish tourists travelling to Turkey
and 40 % to Tunisia travel with Detur.

In 2005, 40,000 Finnish people opted for Detur for their holidays.
4 % of travel packages in the Finnish market are organized by Detur.

Our company aims to be the leader in the Finnish market for all of
our destinations. We have already achieved this goal in the Turkish
and Tunisian markets. As a result of our financial success we have
been granted the highest “AAA” rating by the reputable business
information provider D&B.

A risk assessment survey and a subsequent list that covers all tourism
companies, tour operators, airlines and travel agents in Finland,
conducted by the Business and Information company Suomen
Asiakastieto, ranked Detur among the top companies with the
lowest potential risk.

Detur Finland is determined to continue its growth and development
every year by offering new destinations and increasing its pax number.



DETUR FINLAND

PAX NUMBERS, 2002

2002
PAX REVENUE (EurO)

[ Turkey 73%  [Turkey 17.652 6.963.311

[ Tunisia 18% | Tunisia 4.359 1.909.654

Crete 1.317 528.073

[ Crete 5% Other 819 436.181

[] other 4% TOTAL 24.147 9.837.219

PAX NUMBERS, 2003

PAX REVENUE (EurO)
B Turkey 65%  [Turkey 14.646 6.204.367
] Tunisia 18% | Tunisia 3917 1.715.051
Egypt 3230 1513.885
BEgypt15% 5 457 265.425
O other 2% TOTAL 22.250 9.698.728

PAX NUMBERS, 2004

2004
PAX REVENUE (EUrO)
Turkey 54%
= CYSTA T Tirkey 19.468 8.271.904
O Tunisia 12%  [Tunisia 4.459 2.234.639
B Egypt 28% Egypt 10.005 5.126.880
. Thailand 1,006 894277
0,
[l Thailand 3% Portugal 1.208 659.948
[CPortugal 3%

TOTAL 36.146 17.187.648

PAX NUMBERS, 2005

2005 |
[ Turkey 60% PAX REVENUE (guro)
. Turkey 23.430 10.130.756
O Tunisia 19%  rgia 7.383 3.394.993
[ Egypt 19% Egypt 7.584 3.991.768
D Other 2% Other 788 658.102
TOTAL 39.185 18.175.619

PAX NUMBERS, 2006

PAX REVENUE (EurO)
M Turkey 60%  [Turkey 14.288 6.364.060
[CITunisia 25% Tunisia 5.892 2.692.705
. Bulgaria 2.356 904.897
WllBulgaria 10% | cr 1.246 1.049.428
[CJother 5% TOTAL 23.782 11.011.090
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DETUR NORWAY
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Oslo . Antalya, Dalaman, Monastir, Stavenger : Antalya, Monastir
Burgas, Hurghada Trondheim: Dalaman, Monastir
Bergen  : Antalya, Dalaman, Monastir Alesund : Antalya, Monastir
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DETUR NORWAY AS

Founded : 15.04.1999
Capital : 8,100,000,- NOK
Memberships . Association of Norwegian Travel Agents

(Den Norske Reiseliv Forum) and Travel Warranty
Fund (Reisegaranti Fondet)

Detur started out in Norway by organising trips to Turkey. In the
following years we also organised charter tours to Egypt and Tunisia.

Having Bulgaria added to our destinations, our company secured
its position in the market and we are planning to start organising
tours to Portugal and Morocco as new destinations.

Since the day we were founded, 120,000 Norwegians have chosen
Detur for their holiday trips. Our aim here, which has already been
achieved in Turkey and Tunisia, is to become the market leader for
selected destinations by prioritising customer satisfaction. More than
50 % of holidays from Norway to Tunisia and approximately 30 %
to Turkey are arranged by Detur.

Our financial success has resulted in being awarded a place amongst
the first 191 most prestigious companies with the highest reliability
and financial power ranking, by one of the exclusive creditors “Lindorf
Decision”.

Our aim as Detur Norway is to sustain our growth and development
by introducing new destinations and improving our capacity.

Now is the time to cite our old slogan “Right Choice, Good Holiday”
together with our new slogan “Pay Less Than Your Neighbour.”

DETUR NORWAY
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DETUR NORWAY

PAX NUMBERS, 2002

[ Turkey 61%
[] Tunisia 39%

PAX NUMBERS, 2003

[ Turkey 63%
] Tunisia 37%

PAX NUMBERS, 2004

[ Turkey 59%
[ Tunisia 35%
[ Egypt 6%

PAX NUMBERS, 2005

[ Turkey 57%
] Tunisia 43%

PAX NUMBERS, 2006

[ Turkey 64%
] Tunisia 29%
[ Bulgaria 7%
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PAX REVENUE (EurO)
Turkey 9.666 4.695.868
Tunisia 6.167 2.774.019
TOTAL 15.833 7.469.887

PAX REVENUE (EurO)
Turkey 10.888 4.720.767
Tunisia 6.490 2.622.002
TOTAL 17.378 7.342.769

PAX REVENUE (EurO)
Turkey 12.112 5.086.878
Tunisia 7.280 3.539.275
Egypt 1.161 720.972
TOTAL 20.553 9.347.125

2005

PAX REVENUE (EURO)
Turkey 13.964 6.230.637
Tunisia 10.671 4.800.800
TOTAL 24.635 11.031.437

PAX REVENUE (Euro)
Turkey 18.063 7.318.931
Tunisia 8.117 3.642.354
Bulgaria 1.834 854.528
TOTAL 28.014 11.815.813
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DETUR SWEDEN
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Stockholm

Kiruna
Luled

Skellefted
Umeéd
Ornskoldsvik :

Ostersund

Sundsvall
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: Antalya, Dalaman, Istanbul,

Monastir, Burgas, Thailand,
Hurghada, Sharm El Sheikh,
Chania

. Antalya
: Antalya, Dalaman, Burgas,

Hurghada

: Antalya, Dalaman, Burgas
: Antalya, Dalaman

Antalya, Dalaman

: Antalya, Dalaman, Burgas,

Hurghada

. Antalya

Borlange
Vasteras
Karlstad
Orebro
Jonkdping
Goteborg

Visby
Vaxjo
Kalmar
Halmstad
Malmo

. Antalya

; Antalya

. Antalya

. Antalya, Dalaman

. Dalaman, Hurghada

; Antalya, Dalaman, Monastir,

Burgas, Hurghada

. Antalya, Dalaman
. Antalya
; Antalya
. Antalya
. Antalya, Dalaman



DETUR SWEDEN AS

Founded 1 24.01.2000
Capital 1 2.100.000 SEK
Memberships  : Swedish Tour Operators Association

Right from the start DETUR launched its operations with departures from
several cities in Sweden to Turkey and Tunisia. We started with flights
from six different cities and the business concept was to offer high quality
and good service at fair prices.

On the launching day Mr. Firuz Barbaros Baglikaya stated: “We are opening
business in Sweden because we believe in a long-term cooperation with
our customers and our aim is to compete with the other tour operators
on the Swedish market on the same premises.”

This, we are proud to say, we have succeeded in. Our original idea to be
close and available from all parts of Sweden has been a huge success and
during the years we have increased the number of departure cities to 15!
We have also expanded the range of our destinations, and in addition to
Turkey and Tunisia we can now offer travel to Bulgaria and Egypt as well.
We did try Thailand as a winter destination and it was a great success.

Today, many of our customers are regular guests and in 2006 we had the
privilege to arrange the holiday for approximately 100 000 people.
Satisfied customers make the best marketing. Over the years we have
proved ourselves to be a reliable and appreciated operator in the Swedish
market and we have earned the respect of both patrons and competitors.
This was proven to us by the leading business magazine in Sweden, Dagens
Industri, when we were awarded “Gazelle of the Year” two years in a
row. This prestigious award is presented to the fastest growing corporations
who serve as an inspiring role model for economic growth and employment.
The criteria for the award are very high and only 1% of the Swedish
corporations live up to them.

Our credibility has also been proven by the triple A credit rating given to
DETUR SWEDEN. This rating is only given to 13 868 corporations out
of a total of 270 920 Swedish corporations and it is the highest possible
ranking. AAA means highest credit worthiness and it is applicable on
limited companies only. Also, the company turnover must be higher than
2M SEK, it must have existed for at least 4 years and ratios need to be
substantially higher than industry average.

We are all proud of our success and our company. A motivated, skilled
and loyal staff working together with competent and perceptive management
make a strong team.

DETUR SWEDEN

17



DETUR SWEDEN

PAX NUMBERS, 2002

[ Turkey 80%
] Tunisia 12%
] Crete 8%

PAX NUMBERS, 2003

[ Turkey 70%
[] Tunisia 18%
[ Egypt 12%

PAX NUMBERS, 2004

[ Turkey 64%
[ Tunisia 11%

[ Egypt 24%
[l Thailand 1%

PAX NUMBERS, 2005

[ Turkey 74%
[ Tunisia 9%
B Egypt 17%

PAX NUMBERS, 2006

[ Turkey 70%
[] Tunisia 20%
[ Egypt 3%

[l Bulgaria 7%
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PAX REVENUE (euro)
Turkey 21.346 9.486.233
Tunisia 3.074 1.101.614
Crete 2.123 813.014
TOTAL 26.543 11.400.861
PAX REVENUE((EURO)
Turkey 26.932 9.814.429
Tunisia 6.798 2.607.461
Egypt 4.601 2.529.006
TOTAL 38.331 14.950.896
PAX REVENUE (EurO)
Turkey 36.872 14.494.486
Tunisia 6.457 2.264.809
Egypt 13.859 6.336.972
Thailand 651 675.646
TOTAL 57.839 23.771.913
PAX REVENUE (EurO)
Turkey 57.390 23.201.556
Tunisia 7.357 2.609.448
Egypt 13.578 5.990.727
TOTAL 78.325 31.801.731
PAX REVENUE (EUrO)
Turkey 51.890 19.978.392
Tunisia 14.783 4.583.472
Egypt 2.409 1.187.241
Bulgaria 5.185 2.404.626
TOTAL 74.267 28.153.731







FHAME OPERATIONS MALTA
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FHAME OPERATIONS, MALTA

Fhame Operations Malta, officially started on 20th April, 2005
in Malta. As well as handling and dealing with all the necessary
transactions and agreements required for air transportation,
hotel and land services of Detur companies operating from
Sweden, Finland and Norway to Turkey, Egypt, Tunisia, Bulgaria
and the Far East, FOM also has resources and personnel
available to provide services in areas of consultancy, research
and development.

Additionally, by cooperating with tour operators in preparing
projects for new destinations; by boosting productivity based
on financial forecasts and plans; and by providing high quality
service, we ensure the successful conduct and completion of
all operations.

FHAME OPERATIONS MALTA

TURKEY

TUNISIA

EGYPT

BULGARIA
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TOTAL TURNOVER & TOTAL PAX

TOTAL OPERATING REVENUE

HOME COUNTRIES | IS 2002 2003 2004 2005 2006 TOTAL
Revenue EURO EURO EURO EURO EURO EURO
FINLAND 9,837,219 9,698,728 17,187,648 18,175,619 11,011,090 65,910,304
NORWAY 7,469,887 7,342,769 9,347,125 11,031,437 11,815,813 47,007,031
SWEDEN 11,400,861 14,950,896 23,771,913 31,801,731 28,153,731 110,079,132
TOTAL 28,707,967 31,992,393 50,306,686 61,008,787 50,980,634 222,996,467
| FOM/MALTA || ‘ 35,525,351 ‘ 41,720,764 ‘ 77,246,115 |

HOME COUNTRIES| [\ 2002 2003 2004 2005 2006 TOTAL

Revenue EURO EURO EURO EURO EURO EURO

Turkey 6,963,311 6,204,367 8,271,904 10,130,756 6,364,060 37,934,398

Tunsa 1,909,654 1,715,051 2,234,639 3,394,993 2,692,705 11,947,042

Dubai 59,383 59,383

Eqypt 296,383 1,513,885 5,126,880 3,991,768 409,039 11,337,955

FINLAND Thailand 80,415 32,280 894,277 427,060 640,389 2,074,421
Crete 528,073 528,073

Portugal 233,145 659,948 231,042 1,124,135

Bulgaria 904,897 904,897

TOTAL 9,837,219 9,698,728 17,187,648 18,175,619 11,011,090 65,910,304

Turkey 4,695,868 4,720,767 5,086,878 6,230,637 7,318,931 28,053,081

Tunsa 2,774,019 2,622,002 3,539,275 4,800,800 3,642,354 17,378,450

NORWAY Egypt 720972 720,972
Bulgaria 854,528 854,528

TOTAL 7,469,887 7,342,769 9,347,125 11,031,437 11,815,813 47,007,031

Turkey 9,486,233 9,814,429 14,494,486 23,201,556 19,978,392 76,975,096

Tunsa 1,101,614 2,607,461 2,264,809 2,609,448 4583472 13,166,804

Crete 813,014 813,014

SWEDEN Egypt 2,529,006 6,336,972 5,990,727 1,187,241 16,043,946
Thailand 675,646 675,646

Bulgaria 2,404,626 2,404,626

TOTAL 11,400,861 14,950,896 23,771,913 31,801,731 28,153,731 110,079,132

Turkey 21,145,412 20,739,563 27,853,268 39,562,949 33,661,383 | 142,962,575

Tunsa 5,785,287 6,944,514 8,038,723 10,805,241 10,918,531 42,492,296

Dubai 59,383 59,383

Egypt 296,383 4,042,891 12,184,824 9,982,495 1,596,280 28,102,873

TOTAL Thailand 80,415 32,280 1,569,923 427,060 640,389 2,750,067
Crete 1,341,087 1,341,087

Portugal 233,145 659,948 231,042 1,124,135

Bulgaria 4,164,051 4,164,051

TOTAL 28,707,967 31,992,393 50,306,686 61,008,787 50,980,634 | 222,996,467
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TOTAL TURNOVER & TOTAL PAX

TOTAL PAX
HOME COUNTRIES YEARS 2002 2003 2004 2005 2006 TOTAL
Pax

FINLAND 24,147 22,250 36,146 39,185 23,782 145,510
NORWAY 15,833 17,378 20,553 24,635 28,014 106,413
SWEDEN 26,543 38,331 57,839 78,325 74,267 275,305

TOTAL 66,523 77,959 114,538 142,145 126,063 527,228

HOME COUNTRIES | 4 F-G13 2002 2003 2004 2005 2006 TOTAL

Pax
Turkey 17,652 14,646 19,468 23430 14,288 89,484
Tumsa 4,359 3917 4,459 7,383 5,892 26,010
Dubai 123 123
Crete 1,317 1,317
FINLAND Egypt 633 3,230 10,005 7,584 671 22,123
Thailand 63 28 1,006 417 478 1,992
Portugal 429 1,208 371 97 2,105
Bulgaria 2,356 2,356
TOTAL 24,147 22,250 36,146 39,185 23,782 145,510
Pax
Turkey 9,666 10,888 12,112 13,964 18,063 64,693
Tumsa 6,167 6,490 7,280 10,671 8,117 38,725
NORWAY Egypt 1,161 1,161
Bulgaria 1,834 1,834
TOTAL 15,833 17,378 20,553 24,635 28,014 106,413
Turkey 21,346 26,932 36,872 57,390 51,890 194,430
Tumsa 3074 6,798 6,457 7,357 14,783 38,469
Crete 2,123 2,123
SWEDEN Egypt 4,601 13,859 13578 2,409 34,447
Thailand 651 651
Bulgaria 5,185 5,185
TOTAL 26,543 38,331 57,839 78,325 74,267 275,305
Turkey 48,664 52,466 68,452 94,784 84,241 348,607
Tumsa 13,600 17,205 18,196 25411 28,792 103,204
Dubai 123 123
Crete 3,440 3,440
TOTAL Egypt 633 7,831 25,025 21,162 3,080 57,731
Thailand 63 28 1,657 417 478 2,643
Portugal 429 1,208 371 97 2,105
Bulgaria 9,375 9,375
TOTAL 66,523 77,959 114,538 142,145 126,063 527,228
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